International Tourism and Hospitality Management Double Degree Program (2023 Fall )

Approved at the 2nd Program Curriculum Meeting of academic year 111, on March 31, 2023
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Approved at the 4th University Curriculum Committee academic year 111, on June 14, 2023
Semester / Courses / Credits Year 1 (Fall) Year 1 (Spring) Year 2 (Fall) Year 2 (Spring) Year 3 (Fall) Year 3 (Spring)
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Note

1. Students require to complete 140 credits, which includes 128 credits from CHU and at least 12 credits* from UOS. (12 credits* approx. 6 courses/220 credits in the UOS)
2. English, General Education, Physical Education Requirements: 4 English courses with a total of 6 credits, 11 general education courses with a total of 22 credits, and
physical education (1), and physical education (2).

3. If IELTS score can not achieve 6.0 at Year 3, students are required to take the additional English classes at UOS by their own expense.

4. Internships both on and off campus must total 240 hours to earn 3 credits for the "Hotel Internship" course. For detailed regulations, please refer to the internship
guidelines of the ITHM Double Degree Program.

5. Above courses may be changed from year to year.




